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PROMINI%I’ SPEAI&RS OVERVIEW :
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ActionAid Vietnam
adidas
APCO worldwide
Asian Development Bank
Asian Institute of Technology

The Australian Centre for
Corporate Social Responsibility

Cadbury Plc
CARE
ChangeFusion
Cisco
Citi
Climate Care
Control Risks Japan
CSR Asia
Danone
DHL
Double A
ECC International Group
ECPAT International
Edelman
GlaxoSmithKline
Global Reporting Initiative
Golder Associates
H&M
Handshake
Hewlett Packard
Intel
International Finance Corporation
Kulim (Malaysia)
Manpower
Marine Stewardship Council
MAS Holdings
Merck
Oxfam Hong Kong
Plan China.

The Population and Community
Development Association

Solidarity for Economic Reform
Stichting Onderzoek

Multinationale Ondernemingen (SOMO)

Stockholm Environment Institute
Tesco
Thai Appraisal Foundation
Total
TRN Institute
UBS
UNAIDS Thailand
Wild Asia
World Resources Institute
YTL Corporation

Running for the 5|xth time in 2008, the annual CSR Asia Summit has
qwckly emerged as the most anticipated corporate social responsibility
(CSR) event ‘ln the calendar since its inception. Amidst a growing call for
ompanles to engage with CSR initiatives in Asia, the event is poised to
explore hot topics unigue to the Asian context, which would bring new

insights for businesses, governments, NGOsand‘other CSR practitioners.
- )

Delegates will be able to choose fr m
24 workshops covering the following them‘es

Business responses to climate change
Evaluating community investment
Microfinance and poverty alleviation
Carbon footprinting and solutions

Engaging the private sector with the
Millennium Development Goals

Community based social enterprise development
Tackling human trafficking along supply chains
HIV/Hepatitis B and anti-discrimination strategies
Harmonizing codes of conduct in the supply chain
Bringing the environment back in the supply chain
Tackling corruption
Supply chain capacity building
The business case for biodiversity

Business-NGO partnerships for development: from
philanthropy to capacity building

Business responses to water challenges
Soft laws and governance
Principles for responsible investment
Sustainability reporting: Asian dynamics

CSR reportlng through project partnerships:
The case of IMPACT

Stakeholder engagement
NGO expectations of business

Partnerships for sustainable development:
Examples of best practice

A space for women workers

Creating sustainable solutions: social enterprise and
socially responsible investing (SRI)

JOIN US NOW!

REASONS TO ATTEND THIS EVENT :

Explore cutting-edge CSR issues which carry significant impact to your business

The CSR Asia Summit will explore 24 top issues that are shaping the CSR agenda in Asia, and help you
push the boundaries of social and environmental responsibility in your own organisation.

Share best practice case studies from across the Asia Pacific

Through our expert speakers, you will be exposed to best practice case studies, tools and strategies that
will help you address your corporate social responsibility challenges and make your business a leader.

Network with high profile delegates and speakers

The intensive two-day event will provide a rare opportunity to tap into the knowledge of global and Asian experts
and practitioners in the field of social, environmental and corporate governance issues.

Attend practical training events to enhance your skills in handling CSR issues

The four pre- and post-conference training events add extra value to your participation by equipping you with the
critical skills in supply chain compliance, stakeholder dialogue, community investment and social media to put ideas
into action.

PRE- & POST-CONFERENCE TRAINING EVENTS:

To help you stay on top of some of the key issues, we will organise four pre- and post-conference training events.

Il Helping the supply chain do better: Capacity building in factories (2 Nov a.m.)

“How do we get our factories to follow our code of conduct or even comply with local laws?” Most companies that
take their social and environmental responsibilities seriously have asked this question. The answer is not easy,
but this workshop will outline some of the ways that CSR Asia has developed training and capacity building in the
supply chain and show thnat there is a strong business case for embedding CSR in factories.

Bl Stakeholder engagement (2 Nov p.m.)

In order to practise corporate social responsibility (CSR) there is a need for companies to define exactly what is
responsible, which can only be done in dialogue with stakeholders. This session will outline the ways in which
stakeholders can be identified, prioritized and engaged, stressing the need for an ongoing dialogue to highlight
emerging trends and issues and establishing effective partnerships.

Bl Community investment and community impact: Measuring what matters (5 Nov a.m.)

"What gets measured gets managed and what gets managed gets done" is a widely quoted management
philosophy. However, is the same principle also guiding companies' approaches to community engagement,
community investment and understanding community impact? Join this session to learn about current approaches
to measurement of community investment and community impact.

Il |Is the social media worth engaging? Evidence from on the ground (5 Nov p.m.)

What is the worst scenario you can think of involving a disgruntled customer with a digital camera and access

to YouTube? If the picture forming in your mind is horrifying, then this workshop is for you. This session will provide
you with the broad scope of the new social media, identify key trends in Asia and outline best practices of how
companies are responding to the social media, public relations and new forms of engagement.

The above training events will be conducted on 2 and 5 November 2008.
Course fee: US$150 per session. US$500 if joining all four sessions.

Download the registration form now at www.csr-asia.com/summit08
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